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Ravi Velloor

Seven people operating at the fron-
tiers of technology’s interface with
business, collectively called “The
Disruptors”, are this year’s Straits
Times Asians of the Year.

Mr Nadiem Makarim of Go-Jek,
Mr Anthony Tan and Ms Tan Hooi
Ling of Grab, Mr Tan Min-Liang of
Razer, Mr Pony Ma of Tencent and

Mr Sachin Bansal and Mr Binny
Bansal of Flipkart were chosen from
a crowded field by the editors of The
Straits Times for the annual award.

Breaking from tradition, editors
of the 171-year-old newspaper this
year chose to name a cluster of indi-
viduals, recognising that credit for
the changes sweeping the conti-
nent are too widespread to be
pinned to a single individual’s
breast. Accordingly, the names in-

clude business leaders from Asia’s
big-population nations – China, In-
dia and Indonesia – as well as from
Malaysia and Singapore.

The award citation noted that
each, in his or her own way, had
“made the inevitable march of tech-
nology easier to understand and ac-
cept by millions of people con-
cerned about their old ways of life
yielding to an unfamiliar new one”.

Selection committee chairman

Warren Fernandez, who is the edi-
tor-in-chief of the English, Malay
and Tamil Media Group of Singapore
Press Holdings as well as ST editor,
notedthat 2016 hadbeen an especial-
ly surprising year politically. “These
surprises are driven by underlying
forces of major technological and
economic change brought about by
the disruption that is sweeping
across just about every sector of our
economies and societies. Exactly

how people, governments and busi-
nesses respond to these changes
will have major political and elector-
al implications in the years ahead.”

The Asian of the Year award rec-
ognises a person or people who
have contributed significantly to
improving lives at home or in the
wider region. The inaugural Asian
of the Year, in 2012, was then Myan-
mar President Thein Sein. The fol-
lowing year, the award was shared

by Prime Minister Shinzo Abe of
Japan and President Xi Jinping of
China. In 2014, the award went to
India’s Prime Minister Narendra
Modi and, last year, it was awarded
posthumously to Mr Lee Kuan
Yew, Singapore’s founding father.
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Charissa Yong

The growing mood of anxiety and
discontent and the ground gained
by extreme political parties in
many developed countries will im-
pact not just the world economy,
but global security and stability,
Prime Minister Lee Hsien Loong
said yesterday.

There will be major consequenc-
es for small, open countries such

as Singapore that have relied on
open trade and making friends,
and sought opportunities to coop-
erate, he said.

It will also be harder to prosper to-
gether in this new climate, where
countries are turning inward and be-
coming more protectionist, seeing
others’ gains as their loss, he added.

Mr Lee gave this reading of recent
trends in a speech to 2,500 People’s
Action Party (PAP) members at
their biennial party conference.

He called on members to under-
stand what the trend means for Sin-
gapore and to help ensure the PAP
remains a party with strong sup-
port from all segments of society.

“The external world is changing...
in a very fundamental way not ad-
vantageous to us. We have to watch
this, we have to know how this is go-
ing to impact us over the next few
years,” he said.

Mr Lee, who is PAP secretary-gen-
eral, noted that voters around the
world are unhappy that the benefits
of growth are not reaching them,
and feel threatened that immigrants
are competing for their jobs.

He cited the recent United States

election, the Brexit vote and the
rise of extreme parties in Europe as
examples of voters’ weariness of
trade and wariness of immigrants.

“This looks like the trend now. I
do not know how far it will go, but I
do not like the direction the trend is
going,” he said. “If more countries
turn this way, the world is going to
change, and change for the worse.”

Singapore prospered in the past
50 years by working hard, but it
was fortunate to have a favourable
external environment: A peaceful
Asia and an international order
where countries big and small coop-
erate and compete under rules that
are fair to all, giving small countries

“a right to their place in the sun”.
Today, countries are flexing

their muscles and becoming in-
creasingly assertive.

“Nobody can tell how relations be-
tween the big powers will develop,”
said Mr Lee. “If US-China relations
grow tense, Singapore is going to be
in a very difficult spot, because we
regard both the US and China as our
friends and do not want to have to
choose between them.”

Meanwhile, obstacles to trade are
increasing and Singapore’s exports
– a key pillar of its economy – are
not growing by very much either.

But Singapore has to accept the
world as it is, not as it wishes it to
be, said Mr Lee.

“We ourselves must remain open,
because if we close up like other
countries, our people will be fin-
ished,” he said.

Besides understanding the global
climate, Mr Lee spelt out two other
ways for the ruling party to prepare
for the next general election, which
must be held by April 2021.

First, the party must strive to im-
prove the lives of Singaporeans.

He cited two ways of doing so: By

equipping Singaporeans with the
skills to take care of themselves
through schools and training pro-
grammes, and by strengthening so-
cial safety nets.

Second, the PAP must remain a
strong, national party that reaches
out to all segments of society and
represents them. It must also stay
focused on serving the people, and
provide strong leadership, he said.

“Politics is the same everywhere.
It is people, it is trust, it is knowing
you care for me,” he added.

“Unless we have this deep in our
DNA, we will not be able to hold our
position in Singapore.”

charyong@sph.com.sg
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PM: Rising global discontent
will affect stability, security
It will be harder to prosper together, and
S’pore must keep watch over impact of trend

THE DISRUPTORS
S T R A I T S  T I M E S  A S I A N S  O F  T H E  Y E A R

PONY MA, founder, CEO
and executive director

of Tencent Holdings
NADIEM MAKARIM, 
founder and CEO of Go-Jek

BINNY BANSAL and SACHIN BANSAL, 
co-founders of Flipkart

ANTHONY TAN and TAN HOOI LING, 
co-founders of Grab

TAN MIN-LIANG, co-founder 
and CEO of Razer Inc
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Ever thought about living in a tranquil 
estate, but reluctant to give up accessi-
bility to the city?

Flora Drive is a genteel neighbourhood 
that offers a slice of paradise tucked 
away from the city but at the same time 
well-connected to major expressways, 
suburban malls, workplaces in the east 
and a host of recreational options.

Here are five things you can do at Flora 
Drive:
1. ENJOY SEAMLESS CONNEC-
TIVITY 
With the Pan-Island Expressway (PIE), 
Tampines Expressway (TPE) and East 
Coast Parkway (ECP) just minutes 
away by car, getting anywhere in Sin-
gapore from Flora Drive is an absolute 
breeze.

For instance, after hitting the PIE, 
Changi Airport is only mere minutes 
away by car. When the hotly anticipat-
ed Jewel Changi Airport is ready next 
year, work and travel won’t be the only 
reasons to visit Changi Airport.

With a floor size of 134,000 sq m — 
roughly the same size as VivoCity— 
the upcoming Jewel promises to be a 
massive retail and entertainment com-
plex, with some 300 shops and eateries 
spread across its 10 storeys.

Venturing out to other parts of Singa-
pore is also easy and convenient. 

2. STAY NEAR TO A PLETHORA 
OF AMENITIES, WORKPLACES 
AND SCHOOLS
Aside from connectivity to the rest of 
the island, one of the best things about 
living in Flora Drive is how convenient 
it is for daily living. Whether you’re 
looking to buy groceries, have dinner 
after a long day’s work with your fami-
ly, or grab daily essentials, surrounding 
amenities make your life easier. 

The recently refurbished Loyang 
Point is just a six-minute drive away. 
The heartland shopping houses Giant 
and Sheng Siong supermarkets, as well 
as clinics, hair salons, food courts and 

fast food restaurants and serves a con-
venient one-stop-shop for all your dai-
ly needs.

And if you’re feeling like some retail 
therapy, there is also no need to venture 
all the way to town. Go to Tampines 
Central, where there are three shopping 
malls – Tampines Mall, Century Square 
and Tampines One – to meet your shop-
ping, dining and entertainment needs. 
Established brands like H&M, Uniqlo, 
Sephora, Charles & Keith and Muji can 
also be found here.

For homeware and groceries, Ikea 
Tampines is only a 10-minute drive 
away. There is also a Giant Hypermar-
ket and Courts Megastore in the same 
compound.

To eat out, visit the brand-new Pa-
sir Ris Central Hawker Centre, where 
traditional hawker delights sits com-
fortably alongside the modern. At this 
two-storey hawker centre, you can find 
old-school dishes such as carrot cake 
and ayam penyet, as well as contempo-
rary fare such as burgers, healthy grain 
bowls and Korean army stew.

Another nearby dining destination is 
Changi Village. Although most people 
flock here for the famous nasi lemak 
stall, chicken chop hor fun and hokkien 
mee, there are also plenty of charming 
cafés to check out, such as Chock Full 
of Beans and The Coastal Settlement, 
and even a beer microbrewery called 
Little Island Brewing Co.

At the same time, you can save time 
on your daily commute as workplaces 
and schools are within reach.

For instance, the Changi Business 

Park is just a stone’s throw away. The 
sprawling business cluster has inter-
national finance and technology com-
panies such as DBS Bank, Standard 
Chartered, J.P. Morgan, Honeywell and 
IBM. Singapore Expo is also nearby.

Not only do work and business op-
portunities abound here, there are also 
plenty of dining and shopping options 
over at Changi City Point. 

The estate is also within walking dis-
tance to Tampines Junior College and 
close to Singapore University of Tech-
nology and Design (SUTD). There are 
plenty of local and international schools 
such as The Japanese School, Overseas 
Family School and United World Col-
lege of South East Asia (UWCSEA) in 
the east to choose from.

3. HAVE FUN AT A SMORGAS-
BORD OF RECREATIONAL OP-
TIONS FOR THE YOUNG AND 
OLD
Despite its proximity to prominent in-
dustries, businesses and schools, Flora 
Drive offers many options for recre-
ation. After a week of hard work, you 
won’t be short of fun activities for the 
whole family during the weekend.  

Make a stop at Pasir Ris Park, the per-
fect beachside park for camping and 

water sports. Or drop by Downtown 
East, where you can have fun at a bowl-
ing alley, state-of-the-art movie theatre 
and the Wild Wild Wet water adventure 
park. You could even have a go at in-
door laser tag.

If you need to unwind, visit the histor-
ic Changi Village, where you can either 
stroll along the Changi Boardwalk, or 
take a boat to Pulau Ubin to explore its 
kampung and hiking trails.

4. CYCLE TO THREE BEACHES 
NEARBY

In addition, Flora Drive is located 
near not one, but three beaches, which 
are all within cycling distance. Take 
your pick from the fun-filled Pasir Ris 
Beach, idyllic Changi Beach, or fami-
ly-friendly East Coast Park.

You won’t have to wait for the week-
end to head to the beach either. Upcom-
ing condominium The Jovell recreates 
that beach resort feel at your doorstep, 
with resort-style facilities such as a 
200m continuous waterscape and a 
beach with textures mimicking a sandy 
feel underfoot.

5. BENEFIT FROM THE LEGACY 
OF A REPUTABLE DEVELOPER 
IN A FLORAL-THEMED ESTATE
Living here at Flora Drive, you will 
benefit from a legacy that has been es-
tablished since the 1970s. Tripartite De-
velopers Pte Ltd – a joint venture com-
pany between Hong Leong Holdings 
Limited, City Developments Limited 
(CDL) and TID Pte Ltd – has acquired 
land in this area at that time and built 
nine successful condominiums over the 
decades.

Upcoming project The Jovell will be 
the tenth property in this well-thought-
out neighbourhood.

With just nine eight-storey blocks, 
The Jovell offers exclusive living at 
its finest and pays tribute to Changi’s 
beachside origins with its resort-style 
landscaping.

Coupled with good connectivity to the 
workplaces, schools and recreational 
options, this tranquil seaside abode tru-
ly enjoys the best of both worlds.

5 things you can do at Flora Drive in the east

The iconic façade of Jewel Changi Airport is 
being built in its last phase of construction. 
PHOTO: LIANHE ZAOBAO

The idyllic Pasir Ris Beach is within cycling 
distance. PHOTO: BERITA HARIAN

Loyang point has been newly refurbished last 
year. PHOTO: HOUSING DEVELOPMENT 
BOARD

Pasir Ris Central Hawker Centre features old-
school dishes as well as international cuisines. 
PHOTO: ST FILE

The campus of Singapore University of Tech-
nology and Design (SUTD). PHOTO: ST FILE

Wild Wild Wet water adventure park nearby of-
fers thrilling water rides. PHOTO: LIANHE 
ZAOBAO

Zhaki Abdullah

Almost  90  per  cent  of  the  retail  
space at Jewel Changi Airport has 
been taken up ahead of its launch 
next year, it was revealed yesterday.

About a quarter of the more than 
280  stores  –  spanning  about  
53,800  sq  m  –  at  the  retail  and
lifestyle complex  will  be  flagship  
stores and brands which are new to 
Singapore,  according  to  Jewel’s  
head of leasing Tan Mui Neo. 

They will  include the Pokemon 
Centre Singapore – the only perma-
nent  retail  store  for  the  popular  
game  franchise  outside  Japan  –  
which will offer merchandise such 
as games and toys unique to Jewel. 

The move follows the “positive 
outcome” from a Pokemon event 
held  at  Changi  Airport  in  2016,  
which  helped  to  promote  the  
brand  across  the  region,  noted  

Pokemon Company corporate offi-
cer Susumu Fukunaga. 

Ms Tan also confirmed the open-
ing  of  popular  American  burger  
franchise Shake Shack’s first Singa-
pore outlet at Jewel, as well as that 
of fast-food chain A&W’s first Singa-
pore outlet since it ceased opera-
tions here in 2003.

Other food and beverage retailers 
making their Singapore debut will 
be Chongqing restaurants Xiao Bin 

Lou and You’s Kitchen, Swiss choco-
latier  Laderach  and  Norwegian  
seafood restaurant Pink Fish. 

Sportswear giant  Nike will  also  
have a 1,000 sq m store at Jewel, its 
largest outlet in South-east Asia. 

Shaw  Theatres  will  have  an  
11-screen cinema, complete with an 
Imax theatre, at the location which 
is in front of and connected directly 
to Terminal 1.

First announced in 2013, the $1.7 

billion Jewel – a joint venture be-
tween  Changi  Airport  Group  and  
CapitaLand – spans about 137,000 
sq  m,  and  is  aimed  at  boosting  
Changi Airport’s status as an air hub. 

In addition to retail outlets, the 
10-storey development will also fea-
ture attractions such as a 40m-high 
indoor waterfall  and a five-storey 
garden  called  Forest  Valley,  the  
country’s largest indoor garden.

While Jewel’s  opening date has 

not been officially announced, The 
Straits Times reported last month 
that it is likely to open at the end of 
March next year, with tenants be-
ing told to be ready by then. 

With the aim of showcasing local 
brands  to  an  international  audi-
ence, about 45 per cent of the retail-
ers  will  be  from  Singapore,  said  
Jewel chief executive Hung Jean. 

Tiger Beer will introduce its first 
concept store, The Tiger Street Lab, 

offering unique seasonal brews as 
well as merchandise and street food. 

Singapore chef  Violet  Oon  will  
have a  350 sq m  restaurant,  her  
largest to date, offering local delica-
cies  such as  dry laksa,  beef  ren-
dang and satay. 

Local  restaurant  chain  Collin’s  
will also have its first halal eatery, El 
Fuego by Collin’s, which will be run 
by chef Koh Han Jie, the first Singa-
porean to win the Young Talent Es-
coffier Asia competition. 

Jewel aims to welcome about 40 
million to 50 million visitors annu-
ally, said Ms Hung, adding she ex-
pects about 60 per cent to be locals, 
while the rest will be from overseas. 

The tenant mix has been “thought-
fully curated”, she said. “We hope to 
showcase Singapore to the world, 
positioning it as a platform where lo-
cal brands will be exposed to an in-
ternational audience, while simulta-
neously bringing new and familiar 
global brands to Singapore.” 

azhaki@sph.com.sg
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open next year, 
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largest indoor 
garden.
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Karamjit Kaur
Senior Aviation Correspondent

Last night, for the first time in five 
years,  Singapore  Airlines  (SIA)  
Flight SQ22 took to the skies from 
Changi Airport.

In a nod to its history, the non-
stop Singapore-Newark (New Jer-
sey)  service  reclaimed  the  same  
flight number that was used when 
SIA  operated  the  route  between  
2004 and 2013.

That particular service was axed 
when high fuel prices, among other 
factors, made it unsustainable.

Oil prices are on the march again 
but, this time, SIA hopes to make it 
work with a more fuel-efficient air-
craft – the Airbus 350-900ULR – 
which it is the first airline to fly.

SIA’s  two-class  plane  for  SQ22
offers 67 seats in business class and 
94  in  premium  economy  for  the  
19-hour flight.

At Changi Airport Terminal 3 last 
night,  passengers  started arriving 
from about 9pm for check-in. Many 
were  excited  to  be  part  of  the  
world’s longest non-stop commer-
cial service. 

Indian national Vipin Bagga, 39, 
flew in from New Delhi just to take 

the direct flight to Newark. “I have 
loaded my phone with lots of mate-
rial to last me 19 hours,” he said.

Singaporean  software  engineer  
Joel  Kang,  30,  who  lives  in  New  
York, said: “It is my birthday, so this 

is my present to myself. If I can sur-
vive this flight, it is a great way to 
save some time.”

In the gatehold room, SIA had pre-
pared a pre-flight reception, com-
plete with the cabin crew’s rendi-

tion of New York, New York.
The  airline’s  senior  vice-presi-

dent for sales and marketing,  Mr 
Campbell Wilson, who was also on 
the inaugural flight, said: “Tonight’s 
event is one that we have been ea-

gerly anticipating since then (2013, 
when the flight was axed).”

SIA  is  offering  new  services  to  
New York (Newark), San Francisco 
and Los Angeles and, in all, it will be 
operating 27 non-stop services each 
week from Singapore to the United 
States by the end of this year.

“These new flights will also pro-
vide  convenient  connections  be-
yond  Changi  Airport,  helping  to  
boost connectivity to and through 
the Singapore hub,” Mr Wilson said.

In October 2016, SIA started fly-
ing  non-stop  between  Singapore  
and San Francisco. From Nov 2, it 

will fly non-stop to Los Angeles too.
Four airlines now connect Singa-

pore to six US cities. With SIA’s new 
non-stop services, there will be 72 
weekly passenger services between 
Changi and the US, noted Changi 
Airport Group spokesman Ivan Tan. 

“The demand for  air  travel  be-
tween North America and South-
east Asia is strong, and expected to 
stay robust in the coming years...  
We believe that there are further 
growth opportunities in the Singa-
pore-US market,” he said.

karam@sph.com.sg

New brands, local flavour
at Jewel Changi Airport

SHAKE SHACK

New York burger chain Shake 
Shack will open its first Singa-
pore outlet at Jewel Changi Air-
port, offering staples such as 
the ShackBurger,  Shack-cago 
Dog,  classic  crinkle-cut  fries  
and frozen custard ice cream. 

A&W
The American fast-food chain, 
which  exited  Singapore  in  
2003 after 37 years of opera-
tions here,  will  be  making  a  
comeback at Jewel. In addition 
to  favourites  such  as  the  
Coney Dog and root beer float, 
it  will  offer  a  selection  of  
dishes  from  its  international  
outlets  such  as  the  Cream  
Cheese Burger from Japan. 

POKEMON
Before catching a flight, trav-
ellers can also catch rare Poke-
mon such as Mewtwo at the 
Pokemon  Centre  Singapore,  
the popular  game franchise’s  
only permanent retail store out-
side Japan. The store will fea-
ture merchandise such as toys, 
trading cards and video games 
unique to the Jewel outlet. 

TONITO
The Peruvian restaurant  will  
be making its Singapore debut, 
offering dishes such as Peru’s 
national dish ceviche – fresh 
raw  fish  marinated  in  citrus  
juices – as  well  as  the pisco 
sour cocktail. 

NAIISE
Multi-label lifestyle store Nai-
ise,  which  stocks  goods  by
local  designers,  will  open  a  
new  concept  store  at  Jewel.  
Dubbed  Naiise  Iconic,  it  will
offer in-store activities as well 
as a cafe. 

PINK FISH
The Norwegian seafood restau-
rant chain’s first Asian outlet 
will  offer sustainable salmon 
in burgers, wraps and salads, 
as well as unique offerings for 
the Asian palate.

Zhaki Abdullah

Aviation enthusiasts, clad in T-shirts made to commemorate Singapore Airlines’ launch of the world’s longest non-stop 
commercial service, at yesterday’s pre-flight reception in the gatehold room. ST PHOTO: BASIL EDWARD TEO

Almost 90% of the 
retail space taken up 
ahead of its
launch next year 

New names 
at the mall

World’s longest non-stop commercial service takes flight

SCAN TO WATCH

http://str.sg/longestflight

Ready for take-o�

Jewel Changi Airport will have more than 280 stores, with a tenant mix that has been “thoughtfully curated”, according to its chief executive Hung Jean. Jewel aims 
to welcome about 40 million to 50 million visitors annually, said Ms Hung, who expects about 60 per cent of them to be locals.
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